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The Smithsonian is the World’s Largest
Museum, Education and Research Complex




Jefferson would say of this desk:
f ARSI Jefferson’s Desk (1776)

“It was intended to be an
expression of the American
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Lincoln Masks
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National Museum of
American History




Harriet Tubman’s Personal
Book of Hymns
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National Museum of African American
History and Culture




Sally Ride’s Uniform
(presented in 2013)

National Museum of Air and Space




The Hope Diamond
(donated 1958)

National Museum of Natural History




Dorothy’s Ruby Slippers
Judy Garland #1, Judy Garland #6




Handstamp from

U.S.S. Oklahoma
(dated Dec. 6, 1541)

National Postal Museum




Drum used by Native
Americans in U.S. Army’s
120" Engineer Combat
Battalion in Iraq

National Museum of the
American Indian




George Washington
by Horatio Greenough, 1840

National Museum of American History




Kool Aid Cup
William Henry Jackson (1873)

National Museum of American History







The Nation’s Museum (est. 1846)
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Smiithsonian Affiiiaites in Nel::aska

Strategic Air Commanc &
Aerospace IVuseum Ashiand

University of Nebraska State
IVVuseum Lincoin

The Durham Museum Omaha



Museum on Main Street
(MoMS) engages small town
audiences and brings revitalized
attention to underserved rural
communities, and the cultural
histories they encompass through
a suite of exhibitions and digital
initiatives.

I have lived my entire life with the
desire to go to the Smithsonian.
Now it's coming to me.

- Museum visitor, Enderlin, North Dakota




Museum on Main Street
2026 Tour Schedule

Spark! Places of Innovation

Voices and Votes: Democracy.in
America

Americans

New for 2028: American Music




Annual Smithsonian Education Outreach

it =
19 6M 15 5M

Participants in education Educator-created publications Educators directly engaged
programs distributed by the Smithsonian

Educators & students Interns, fellows, & research People reached through

assisted by the Smithsonian associ ates SITES/Affiliations exhibitions,

Learning Lab education materials and
programs

:ﬁ

3 7M

Students using S! K-8
science curriculum

AN

1,189
Schools, museums, &
libraries reached by traveling

exhibitions in 50 states and
21 countries




Reaching Rural Communities

Smithsonian Rural Initiative
Statement

Engage with and amplify the
voices of rural Americans to better
serve local communities, raise the
visibility of their cultural stories,
exchange resources, and join in
conversations about our shared
future.

Dubuque, lowa (photo: Mink, A.}




Is it Rural?

Areas that are any shade of green are rural, darker green areas are more Isolated and less dense




What does rural mean?




Figure 2.

Graphic Depiction of Urban/Rural Classification

Defining urban
starts with
geographies:

Tracts/blocks

Source: U.S. Census Bureau.

Main elements for
deciding
if a tract/block
is urban:

Additional
items to determine
if a tract/block is

urban:




If you’re been to one small town...

You’ve been to one small
to Wn. Photo credit: Swanson Photography

Red Cloud, Nebraska




Photo credit: Ben Bohall
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Hastirgs, Nebraska

Photo credit: Visit Nebraska
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Witinebago, Nebraska
Photo credit: Jerry LMennenga |
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Sargent, Custer County, Nebraska, 1886
Image credit: Nebraska State Historical Society
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Coulterville Publit Cemetery
Photo tredit: Andy Mink




"A democracy is more
than a form of
government; it is
primarily a mode of
associated living, of
conjoint communicated

experien ceS'

- John Dewey,
Democracy in Education (1916)

Black IVountain, North Carolina
Photo: Susan Daily




“A democracy ismore
than a form of
government; it is
primarily a mode of
aisisociated living, of
conjoint communicated

experien ce.'

- John Dewey,
Democracy in Education (1916)

Town Hall, Franktown, Virginia (pop. 55)
Photo: Andy Mink
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Understanding your local and family history
has significant impact to Democracy

28% more likely to vote

20% more likely to volunteer and play a
leadership role

15% more likely to be interested in national
affairs

5x more likely to run for elected office
25% more likely to participate in activities like

signing a petition, attending a public meeting,
volunteer coaching, or donating blood

10% higher donations in dollars?

(University ofNorth Carolina at Chapel Hill, 2013}

Photo crredtt Nrbraska Commur dy Fure




Skepticism stems from cultural disconnect, doubts about follow-through, fear of exploitation
resistance to change. and lack of information.

People are always wary of 'outsiders” because they are ""Mam concerned about 'big city thinking'
not familiar with the history of the area and usually want overshadowing 'small town culture."-
you to learn about their perceptions instead ,of them _
learning about yours.' —

i' "They would have to be well-known
cause there are alot of organizations
tha t would take advantage of sma'll

e |

"Trust is not given. it's earned.”

towns.'
""don't see any progress out of them - they come in and "The only thing that makes me skeptical is not
do money-making fundraiser-s and collect money from our knowing who the people are doing the
people, then out the door they go.'t organizations."

Q. {IF sxi PTfCAI) whv are VoU skeptJcal of th-ese organl.roVons?



Rural Needs Sensing Report

9 Conductink national listeninl sessions to Faini
9 x nsiZhts into the topics that matter most to rural

\/ |
9 9 9 ...9 9 y 99 Lo/ . 9" 39-»..\ communities.
| 9 9 = 9 QQ wq 9 - ' b“l 0 ,
3 W | | . 9 70% of Rural Anerican s have a very/favorable
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9 9 QD association with the Snithsonian. +5% when
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” Yy 9 ' More than 80% of Rural Anericans are interested in
»v N 9 9 . v M«,Q;- g partn ering with the Snith sonian in a neaningful way.
"9 L il Rural Americans overwhelminGlly
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world experiences and skills with

N w g hometown priorities.
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The Smithsonian's greatest strength is its authenticity, followed by a focus on communication
and listening, collaboration, long-term commitment, and cultural sensitivity.

Important Traits for Gaining Community Trust TIER 1

% describes Smithsonian very well € Rural e Formerly rural

Authenticity

59

Communication

p=1
~J

Collaborative

Long-term commitment

Cultural sensitivity

Listens

g

L !

(1]
wun
w

59% of Indigenous people feel
{transparency is the most important
trait.

Transparency

-

Q. Now you are going to see the same listfrom earlier. How well do you think each of thefollowing describes the Smithsonian Institution?



[
The majority of rural Americans feel optimistic about the future of their communities, with a

little more than a quarter feeling "very" optimistic.

Feelings About the Future of Rural Communities
Darker color= Stronger intensity

Rural Formerly Rural

68
61

31
24

EE S . B 8

Optimistic Pessismistic Don't know Optimistic Pessismistic Don't know

Q. Are you optimistic or pessimistic about the future af rural communities in the U.S.?
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The majority of rural Americans feel optimistic about the future of their communities.

Feelings About the Future of Rural Communities

Darker color= Stronger intensity

Rural Formerly Rural
+H* Oo* 1% 4
69
60
35
26
) 6 | 5

- I 467 I
Optimistic Pessismistic Don't know Optimistic Pessismistic Don't know

*LI from November 2024
Q. Are you optimistic or pessimistic about thefuture of rural communities in the U.S.?




Explanation Provided

Since its founding in 1846, the Smithsonian has evolved
to become one of the nation's-and the world's-most
powerful resources to support and enhance learning.

Featuring 21 museums, two cultural centers, 21 libraries
and archives, six research centers, six education centers,
and the National Zoo that encompass every part of the
human experience-art, history, culture, science-and
make connections between artistic expression and
scientific discovery, historic achievements and future
research, individuals, and communities.

Since the Smithsonian was established, education has
been at the core of their identity, building onfounding
donor James Smithson's visionfor an institution
dedicated to "the increase and diffusion of knowledge.,,

*LI from November 2024
Q. Knowing what you know about the Smithsonian, would you be interested in a partnership between the Smithsonian and organizations and structures in your community?

+1%

76

Interested

After learning more about the Smithsonian's mission and breadth, there is significant interest
in its partnering with organizations in their community.

Interest in Partnership with Smithsonian

Rural Formerly Rural
O* +8% -6*

88

47
14

7 5
Not Don't Interested Not Don't
interested know interested know

Darker color= Stronger intensity




Support for Cultural Preservation
Access to Art, Culture, and History
Access to Educational Resources and Experiences
Access to Career Readiness Opportunities
Support for Commemorating America 250




Rural Leadership Summit, May 28-30, 2025:
Smithsonian Institution

Rural leadership teams from 18 communities were
introduced to and mspired by Smithsonian expertise

relevant to-th ese prionty areass This year-long coh ort

meets quarterly to create and mamtam an
Intercontinen tal network of Smith sonian-community

partnersh ipss

Photo credit: Jeremy Norwood




Rural Leadership Cohort:
Lewiston, Idaho

25 bussness eaders from north centra )daho con vened

to earn about snprovsng cu'tura toursm practsces as

an econom < drsver for Amersa 250

Nez Perce Business Association
Photo credit: Halle Butvin




Rural Leadership Cohort: Cleveland, Tennessee

50 agrrcu tura eaders from Tennessee, Georgra, and

A abama convened to earn about sustamab e farmmg

Photo credit: Virginia Working Landscapes, NZCBI p ra Ctrces a nd en wron men ta Stewa rd Sh rp




Photo credit: Sam Owens, Currier & Press.

Rural Leadership Cohort: Campbelisville, Kentucky
& Cookeville, Tennessee

Unsre'ssty and K-12 educatson eade s a e
pa the yng wsth'the u a ndsatsve to
p ovsde esou ces, p 0g ams, and

oppo tunsses to u a youth ac.oss

Kentucky and sn cent a Tennessee




Rural Leadership Cohort: Amarillo, Texas

Wo rmg wrth the Texas Hrsto rcal

Assocratron, the Texas Hrsto rcal

Commrssron, Texas Ru al'l unde s, and

Humanrres Texas,we a e suppo trng local

cultu al o ganrzatrons as they tell the unmque

sto res of the ! anhandle Regron of Texass

Photo credit: National Museum ofAmerican History




Photo credit: NationalMuseum ofAmerican History

Rural Leadership Cohort: Springdale, Arkansas

Wo king wkth the Shkoh Museum of Oza k

lsto ry we wkll suppo t a netwo kof small

town and--u al cultu al o gankatons as ther

use Oza k250 esou ces to tell the unique

sto les of no thlcent al A kansass




Photo credit: Yosemite National Park

Rural Leadership Cohort: Mariposa, California

Working with the Board of Supervisors as

we as education and cu tura  eaders, we

are supporting atiered program that centers

community curation to te the mutipe

stories of the Western Sierra Region.




Photo credit: Bennington Museum

Rural Leadership Cohort: Bennington, Vermont

Work ng w th the bus ness, educat on, and

cltura eaders,we'w SUpportamut-

t'ere d comm un ty storyte ngprogram to

focuson res ency - wth a focus on the

refu gee popu at on.




Photo credit.Garfield County 4cH Club

Stories 4-History Youth
Storytelling Program

With support from Smtthsontan expertss state
and acaad4 H @aders wtagutde 4 Hiers to tdenttfy
a dcaachangema%er that has made a postttve
contrtbutton to thetr com muntty and dtscover

how 4 Hiers can use thetr votce to become

agents of change- shaptng the future of the

paces they caahome)

*arttdpattng 4 H Gubs tn, ebra®a thaude , ance
Cou ntys Boone Countys Wheear Countys Garfteal

Countys and /oup County)




First Interstate Bank/Smithsonian
Rural Internship Program

FBwi underwrite co ege-aged interns

from rura comm unities intheir ten state

footprint annua | Qregon, Washington,

daho, Montana, South Dakota, Co orado,

Wlom ing, Nebraska, Missouri, and owa.

Photo credit: National Zoo




Democracy in Dialogue:
Concord, California <> Lincoln, Nebraska

High schoo students exp ored*their comm unity and

famiy histories throu gh the én's of ho iday tradition §
and ce ebrations to discover how much they have m

common - and how mteresting their differences can

be*

Photo credit: Bryan Shaw




Democracy m Draague \frtuaalxch ange Program

CTNNOR | € m uvis WFECORE NoNe How has your cornrnur)llty p$ayed. a roSe in
R —— ——— 250 years of ithe Arnerican Experience?
i ISP | N Siee |

- fﬁﬂi‘ Youth uncover unrgue story of ther communrty
m the on-gorng Amerrcan experrence - then

m - prd o () share that story wrth a partner communrty m
S OF - another part of the countn9

m Served 247 communrtres, 4,000+ youth to date
. m across 44 states

Preamble by Mike Wilkins, 1987



Democracy in Diaague VirtuaaExchange Program

How has your community played a role in
250 years of the American Experience?

Youth uncover unigue story of their community
in the on-going American experience - then
share that story with a parther community in
another part of the country.

Served 247 communities, 4,000+ you th to date
across 44 states

Applications for fall 2026 due March 6.



A aPvflrfift W’S

My object shows my passion and the challenges and
perseverance through my family. My tea cup's history goes all
the way back to England in the 1920s or 30s.My great great
grandma got this from England and cherished it for a long time
but when she got older she decided to make it a family object.
So she gave it to my great grandma who had it in a cabinet and
barely used it because she knew that it holds the past and
future in it. My mom said that she kept it in that cabinet for SO
LONG. She never told me how great my great great grandma
was but all i know is that she was an amazing person. Sadly my
great grandma passed away but when she did my mom kept it
so she can keep it for even longer. Maybe one day it will go even

farther maybe even 50 more years!




How can we collaborate?

PARTICIPATE CURRENT PROGRAMS Center the

Smithsonian as a trusted, expert partner by
sharing existing programs & op portunities

AM PLIFY LOCAL PROGRAMS Broker local
convenings for Smithsonian to build rural
partnerships

CO-DESIGN NEW PROGRAMS Identify national

and regional funding sources to support
ambitious new con cepts and programs




How Can We Serve
Rural Nebraska?

Andy M nk

Director of Rural Initiatives
Smitl sonian Institution
MinkAT@siiedu
202-213-7641

Smithsonian
Office of the Under Secretary
for Education
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